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University Publications of America is pleased to announce Records of the
Federal Trade Commission, a new series that will include major collections

from the voluminous archives of the Commission. Part I of the series, Minutes of
Meetings of the Commission, 1915-1949, is an invaluable record of the Commis-
sion's activities. Published for the first time, these minutes are a convenient and
comprehensive summary of all of the Commission's deliberations and thus form
an outstanding resource for those interested in business law and in the history of
American business in the first half of the twentieth century.

The minutes of the Federal Trade Commission meetings are important to
scholars because they present a daily firsthand account of the Commission's
regulatory activities. These records not only allow us to examine the step-by-step
progress of hundreds of individual cases and investigations, they also allow us to
trace the various currents in the relationship between government and business
from 1915 to 1949. Created by the Federal Trade Commission Act of 1914, the
FTC was given wide-ranging authority to combat unfair methods of competition
in business. By 1921, buoyed by the "trust busting" temper of the progressive
era, the Commission had issued nearly 400 cease and desist orders and had
helped to secure the breakup of several monopolies, most notably the Interna-
tional Harvester Company in 1918 and the Corn Products Refining Company in
1919. The Commission's influence over American businesses (and, by exten-
sion, American consumers) has been incalculable from its inception and con-
tinues today.

By documenting all of the Commission's important activities, the Commis-
sion's minutes open a remarkable window on the interplay of political, social,
and business interests in twentieth-century American history. Now published for
the first time, Minutes of Meetings of the Commission, 1915-1949 will be an
essential research collection for studies in American history, business, and law.
Ordering Information

RECORDS OF THE FEDERAL TRADE COMMISSION
Part I: Minutes of Meetings of the Commission, 1915-1949

Series A, 1915-1932. Series C, 1941-1949.
35mm microfilm (18 reels) with printed guide. 35mm microfilm (21 reels) with printed guide.
Price: $1,440. ISBN 0-89093-882-2. Price: $1,680. ISBN 0-89093-884-9.

Series B, 1933-1940. A" t h r e e s e r i e s a r e a v a i l a b l e now-
35mm microfilm (25 reels) with printed guide. Discount: There is a 15% discount for ordering all
Price: $2,000. ISBN 0-89093-883-0. three series; this discounted price is $4,352.

Source note: These records have been microfilmed from the holdings of the Federal Records Center,
Suitland, Maryland.
Kindly direct all orders and inquiries to:

UNIVERSITY PUBLICATIONS OF AMERICA
Dept. A-BHR1285 44 North Market Street Frederick, MD 21701

Call Toll Free 1-800-692-6300
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Coxey's Army
An American Odyssey
By Carlos A. Schwantes
Coxey's Army is the story of the first protest
march on Washington, D.C. On May 1,
1894, a tattered and hungry Army of unem-
ployed converged on the nation's capital.
Led by Jacob S. Coxey, the petitioners
sought jobs and a stimulated American
economy. Schwantes paints a rich
canvas incorporating the Populist
crusade of the late 19th century
and shows how Coxeyism pre-
saged the New Deal. $21.95
tentative

also of interest . . .

Latin American Oil Companies and the Politics of Energy
Edited by John D. Wirth

The giant public oil companies of Argentina, Brazil, Mexico, and Venezuela have
become a resource for nation-building, a strategic arm of public policy in their
respective countries. Case studies and histories of the early oil companies, their
evolution, and the political and economic results of their nationalization are
chronicled in this new volume. $27.95 tentative

LUIIIII UNIVERSITY OF NEBRASKA PRESS 901 NORTH 17TH, LINCOLN, NE 68588J

New in Paperback

Scientific Management in Action
Taylorism at Watertown Arsenal, 1908-1915

Hugh G.J. Aitken
With a new foreword by Merritt Roe Smith

Published in 1960, this valuable study of the introduction of scientific
management techniques into factory life appears now for the first time in
paperback. The author fully describes the walkout of 1911—which began
when a Watertown, Massachusetts foundry worker refused to work against a
stop watch—and subsequent events that carried the controversy over
Taylorism to Congress. The book is a balanced analysis of the strengths and
weaknesses of Taylorism, including the naivete that led its proponents to
ignore the emotional side of the complex roles and patterns that govern the
world of work. P: $12.95. C: $37.00

At your bookstore or

Princeton University Press
41 William Street Princeton, NJ 08540
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The Business of History
The History of Business
American Money and the
Weimar Republic
Economics and Politics on the Eve of
the Great Depression
William C. McNeil.
Tells the story of American bank loans to
Germany frpm 1924 to 1929, considering
American loan policy from the perspective of
a global economic order. McNeil asks the
broader question: what are the costs of
stabilizing an international system?
The Political Economy of International Change
Series, John Gerard Ruggie, General Editor
320 pp., $30.00

Industry and Politics in the
Third Reich
Ruhr Coal, Hitler and Europe
John R. GiUingham
This authoritative study portrays the indus-
trialists of the Ruhr as neither masterminds
of the Third Reich's economic strategy nor
helpless victims of Hitler's tyranny.
183 pp., $20.00

The U.S. Economy in
World War H
Harold G. Vatter
Three perspectives on the American wartime
economy: overall economic changes and govern-
ment policy during those years, major social
developments and their relationship to the
wartime experience, and the significance of the
war years upon American economic history.
Columbia Studies in Business, Government, and
Society, Eli M. Noam, Genera! Editor
224 pp., $25.00

Employing Bureaucracy
Managers, Unions, and the
Transf ormation of Work In American
Industry, 1900-1945
Sanford M.)acoby
Focusing on American manufacturing firms,
Jacoby analyzes the transition from an unstable,
market-oriented system for blue-collar workers
to a more bureaucratic employment relation-
ship. He offers the first derailed account of
the emergence of America's personnel
management profession.
377 pp., $35.00

Willis R. Whitney, General
Electric, and the Origins of
U.S. Industrial Research
George Wise
Industrial research was vital in .shaping the
modern American economy and negotiating
the border between technology and business:
Willis Whitney pioneered the role of director
at an industrial research laboratory. "Recreates
much of the anxiety and excitement of the
decades when business discovered science and
vice versa."—The New York Times Book Review
375 pp., photos, $29.00

Now in paperback

Boss Kettering
Stuart W. Leslie
"A lively and well-documented book that is a
superb specimen of business biography,
portraying its hero, warts and all."
—BusinessWeek
382 pp., $14.50 pa

To order, send check or money order to Dept. JN at the address below,
including $2.00 for postage and handling.

SsE? Columbia University Press
136 South Broadway, Irvington, NY 10533
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Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
Ph. D. who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges, no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one year.

ANNOUNCING
THREE AWARDS

IN
BUSINESS HISTORY

PRESENTED BY
THE NEWCOMEN

SOCIETY
OF THE

UNITED STATES

Thomas Newcomen Book Award in Business History
The Newcomen Society of the United States, in cooperation with the Business History

Review, will award in 1988 the ninth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1985 and 1987. "Business history" is defined in its broadest sense to include not
only the history of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environments. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of reason-
ing, clarity of style and organization, and general readability and format.

Judges for the 1988 award will be announced at an appropriate time by the Harvard
Business School and the Newcomen Society of the United States.
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Books that matter are Basic

KAISHA
THE JAPANESE
CORPORATION

JAMES C. ABEGGLEN
& GEORGE STALK. JR.

DANIEL POPE

Advertising

How the West Grew Rich
The Economic Transformation of the
Industrial World
NATHAN ROSENBERG & L.E. BIRDZELL, JR.
Two leading scholars argue persuasively that the
political pluralism and the remarkable flexibility of the
West's institutions—not corporate organization and
mass production technology—explains its unparalleled
wealth and prosperity. "A lucid, well-reasoned antidote
to false notions that prosperity has been built upon
imperialism, exploitation, or legerdemain. It goes far
toward helping explain why modern attempts to achieve
prosperity through flat and force fizzle out in confusion
or worse."—JANE JACOBS
$19.95

Kaisha
The Japanese Corporation
JANES C. ABEGGLEN & GEORGE STALK, JR.
Kaisha is the first book that actually goes inside the
Japanese corporation and describes it for all whose
competitive survival requires a more complete
understanding of the Japanese way of business. "A
major contribution to our understanding of the current
Japanese economy."—HENRY ROSOVSKY, Harvard
University "If you have time to read only one book on
this subject, this is that one."—THOMAS J. MURRIN,
Westinghouse
$22.50

The Making of
Modern Advertising
DANIEL POPE
Daniel Pope explores how the transformation of an
industry revolutionized the business of America. "A
valuable book. It is lively enough for the layman and
scholarly enough for the scientist. It is nomothetic
enough to please a sociologist yet idiographic enough
for an historian. It belongs on the bookshelf of anyone
interested in the history of marketing in the United
States."—The Journal of Consumer Affairs
$18.95

Basic Books, Inc.
10 East 53rd St New York NY 10022

Call toll-free 1-800-638-3030
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