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Local News, Presidential Campaigns, and Citizenship Education:
A Reform Proposal

Robert N. Roberts and Anthony J. Eksterowicz, James Madison University

The 1992 presidential election
campaign highlighted the ability of
national campaigns to bypass expe-
rienced national political reporters.
Both the Bush and Clinton cam-
paigns used the latest technology to
send their messages to local media
markets across the country. Satel-
lite hookups permitted campaign
spin doctors to tailor their mes-
sages to local audiences and to in-
teract with local news personalities.

Equally important, the candi-

dates participated more frequently
in participatory news and talk pro-
grams. George Bush and Bill
Clinton appeared on television talk
shows like Larry King Live, The
Phil Donahue Show, and radio
call-in shows such as Immus In the
Morning and Rush Limbaugh
(Rideout 1993, 712).

Despite the excellent political
coverage in many daily newspa-
pers, the decline in newspaper
readership makes citizens more de-

pendent upon television and radio
for political information (Robinson
1980, 219). When politicians tailor
political campaigns to local audi-
ences, they heighten the role per-
formed by local news people and
talk-show mavens in interpreting
the message sent to potential
voters.

The ability of politicians to go
over the heads of national and local
media has raised serious questions
regarding the media's ability to pro-
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vide objective information regard-
ing candidates' positions. Despite
efforts to increase coverage of sub-
stantive issues, the media all too
often fall back to the practice of
treating each campaign as a horse
race driven by public opinion polls.
If the national media find it difficult
to avoid turning elections into a
sporting event, the local media face
even more serious problems. Put
simply, do local media outlets and
their news people have the ability
to scrutinize political campaigns?

The question can also be asked
of media reporting on a wide range
of issues. Today, serious doubt ex-
ists as to whether schools of com-
munication and journalism ade-
quately prepare their graduates to
deal with the complex issues they
will face.

Schools of journalism and mass
communication generally require of
their majors too few public affairs,
government, or political science
courses, leaving their graduates ill
prepared to cover politics. Colleges
and universities with journalism
and mass communication programs
need to establish political commu-
nication minors to prepare their
graduates for the complexities of
political journalism.

Mass Communication
Education and American
Higher Education

Those wishing to enter the field
of print or broadcast journalism,
through the first half of the twenti-
eth century, rarely graduated from
college with degrees in journalism
or mass communication. Most of-
ten they left college with degrees in
English, history, philosophy, or
other degrees from the humanities
or social sciences. The explosion in
higher education after the Second
World War led to the proliferation
of pre-professional undergraduate
programs including journalism and
mass communication (Crook 1995.
4-15). The last three decades have
seen an explosion in the number of
graduates from schools of journal-
ism and communication.

Largely because of the break-
throughs in communication technol-

ogy, students of journalism and
communications are spending more
hours in the classroom studying the
process of collecting and delivering
the news. Media organizations ex-
pect individuals they hire to know
how to write a news story or to put
together a segment for a nightly
news broadcast (McCorkle 1991, 37).

The proliferation of journalism
and mass communication programs
has not gone unchallenged. Critics
of the trend argue that a broad edu-
cation provides potential journalists
with a more diversified background
for covering local, state, and na-
tional issues. The faculty of the
University of Michigan, for exam-
ple, recently recommended drop-
ping undergraduate journalism
courses from the curriculum in or-
der to focus on graduate journalism
education (Fitzgerald 1995, 13, 38).

More common than efforts to
drop journalism courses are pro-
posals to encourage mass commu-
nication and journalism students to
take more nonjournalism courses
(Garneau 1990, 16). This concern
has helped to foster a debate over
the role of liberal arts courses
within journalism and mass com-
munication curricula (Ioria and
Williamson 1995, 16). Because
graduates of journalism and mass
communication programs face in-
creased pressure from prospective
employers to hit the ground run-
ning, it is highly unlikely that many
universities will abolish these pro-
grams.

The guaranteed long-term role of
schools of journalism and mass
communication as the primary
source of new recruits for print and
broadcast organizations does not
mean that colleges and universities
can ignore the need to better pre-
pare their graduates to help educate
the nation about the operation of
political institutions.

The Progressive Era and
the Rise of Professional
Journalism

The late nineteenth-century pro-
gressive movement ushered in a
new era of participatory democ-
racy. Progressives lobbied vigor-

ously for the enactment of various
"good government" reforms that
included the short ballot, direct cit-
izen initiative and referendum, line
item budgets, tax limitations, and
nonpartisan elections for many lo-
cal positions (Cronin 1989, 38-59).

Growing public concern over the
power of big business and political
machines helped to lay the founda-
tion for a new, more aggressive,
"muckraking" style of journalism.
Newspapers found that a receptive
audience existed for aggressive in-
vestigative journalism—a growing
middle class that wanted improved
public services and more responsi-
ble conduct by American business.

The first half of the twentieth
century saw the print media as-
sume unprecedented power in
shaping the political fortunes of
national and state political candi-
dates. Despite the rise of radio as
the first avenue of real-time mass
communications, political cam-
paigns realized that the fraternity of
well-seasoned national political re-
porters and columnists had the abil-
ity to shape election coverage
(Bonafede 1980, 564).

Television and Presidential
Campaigns

The rise of television after the
Second World War irrevocably
changed the social, cultural, and
political landscape of the country.
Television has become the primary
source of news for the majority of
the American people. Television
coverage of the Viet Nam War, for
example, played a crucial role in
turning national public opinion
from strong support to one of
growing alarm over the inability of
the strongest military power in the
world to stop a Third World coun-
try from challenging the authority
of the United States to allocate po-
litical power in far-off lands.

Presidential candidates learned
that the mastery of television and
the ability of their campaigns to
shape news coverage contributed to
a successful campaign. Donovan
and Scherer (1992, 27) note that, in
1960, Nixon learned that he had,
" . . . concentrated too much on
substance and not enough on ap-
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pearance." Joe McGinnis (1969) in
his classic work, The Selling of the
President, documented the steps
the Nixon campaign took during his
successful 1968 presidential cam-
paign to shape media coverage.
The campaign staged events and
photo opportunities and recruited
sympathetic audiences.

The 1976 presidential campaign
saw Jimmy Carter, like Richard
Nixon, focus on symbolism rather
than substance. Carter, however,
constructed his campaign from the
grassroots. While the national me-
dia focused on well-known national
political figures, Carter directed his
efforts at sending his message
through local media outlets (Bon-
afede 1980, 560).

In the 1980s, the Reagan and
Bush campaigns continued efforts
to control the message transmitted
by the national media to the Ameri-
can people. Reeling from criticism
for failing to hold political cam-
paigns accountable for their cam-
paign practices during the 1970s,
national television reporters in the
1980s attempted to limit their cov-
erage of staged candidate events.
Media sound bites of campaign
coverage were reduced from one to
two minutes in 1968 to, on average,
8.9 seconds in 1988 (Hallin 1991, 34).

Controlling the spin placed on
campaign events became as impor-
tant as the events themselves.
Countless experts analyzed how
well nominees presented conven-
tion speeches or performed in pres-
idential debates. Getting an unfil-
tered message through to
undecided voters became an in-
creasingly difficult process for pres-
idential campaigns.

The Clinton Campaign and
the New Technology

The ability of Bill Clinton to rise
from the proverbial dead during the
1992 presidential campaign can be
explained, in part, by his ability to
pass over the national media with
his message of symbolic change. In
fact, the Clinton campaign moni-
tored satellite network news feeds
which helped the campaign re-
spond, within hours, to negative
reports or accusations by the Bush

campaign (Walsh 1992, A10).
Clinton devoted countless hours to
town meetings and talk shows de-
signed to persuade voters that he
understood their problems (Rideout
1993, 712). This theme played well
with an increasingly alienated elec-
torate.

Finally, the Clinton campaign
used satellite technology to supply
local news stations with campaign
material including one-on-one inter-
views with Clinton or surrogates
(Walsh 1992, A10). Direct access to
local news outlets helped Clinton to
overcome the early negative cover-
age of his candidacy which came
close to knocking him out of the
race.

Some of these campaign tech-
niques have been used by the
Clinton White House in its efforts
to govern (Kurtz 1993c, A13), and
the perils associated with this have
been explored by Eastland (1993,
100-105). For example, President
Clinton faced sharp rebukes from
the public when he reneged on a
middle class tax cut and a cam-
paign pledge to allow Haitians into
the country during a town hall
meeting in Michigan with satellite
hookups to audiences in Miami,
Atlanta, and Seattle (Devroy 1993,
Al, 18).

Outside traditional print and
broadcast journalism, a huge indus-
try has emerged to aid political
campaigns, public citizens, and pri-
vate campaigns in their efforts to
shape media coverage or limit the
damage to their clients resulting
from negative media reporting.
Journalists are now facing intense
pressure from political actors and
interest groups to present the news
favorable to their interests.

The Impact of Local News

Ever since the 1960s, journalists
and presidential campaigns have
battled for control of campaign
agendas. Local television news sta-
tions are increasingly playing a role
in reporting national events from a
local perspective. Today, interac-
tion between journalists and presi-
dential campaigns occurs increas-
ingly within a local context.

There are economic reasons for

this phenomenon. As Hallin (1992,
35; 1991, 43-46) notes, network
news divisions learned from their
local news divisions that increas-
ingly negative campaign coverage
generates revenue. The expansion
of local news operations helped
local news become the profit center
for many local stations.

There are also technological rea-
sons for the increasing importance
of local news. Electronic news
gathering (ENG) and satellite news
gathering (SNG) allow local news
stations to compete with national
news networks in covering break-
ing news stories. The advent of in-
dependent news bureaus that report
on the Washington scene and then
contract out to local television
news stations has also increased
the ability of local stations to cover
Washington from a local perspec-
tive (Matlack 1989, 393).

Critics maintain that increasing
competition for news audiences
forces television news, both na-
tional and local, to search for
drama to hold the attention of audi-
ences (Lacy et al. 1988, 925-66).
The practice of contracting out for
news can also blur the lines be-
tween journalism and salesmanship
(Matlack 1989, 393).

Presidential candidates and their
managers justify the new emphasis
upon local television news inter-
viewing and national call-in talk
shows as a broad effort to reach
the people (Kurtz 1993b, A4). If
the national media refuse to broad-
cast sound bites and cover staged
campaign events, campaigns have
little choice but to court the local
news media (Kaus 1992, 16), which
have few problems with presenting
campaign sound bites. After all,
stations receive increased advertis-
ing revenue, and the public gains
greater respect for local news per-
sonalities—but not necessarily
greater knowledge of issues that
surround the campaign.

The practices of local news sta-
tions such as covering national
events from a local perspective has
contributed to the nationalization of
local news. The growing financial
rewards of local news makes it
likely that this practice will con-
tinue (Quinn 1993, D10). These
profits permit stations to hire more
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news personnel and provide news
departments with larger budgets
(Ostroff and Sandell 1989, 114-20).
Local news operations have more
time and resources to cover na-
tional news stories from their local
perspectives. The public, more im-
portantly, appears to prefer local
over national news coverage (Bart-
lett 1993, 20).

Furthermore, technology will
continue to aid local news stations.
Many local news television stations
now have their own satellite and
electronic news-gathering vehicles
(Lacy et al. 1988, 925-66). Practi-
cally all television stations receive
network feeds through satellite
dishes.

The Quality Issue
Serious questions exist about the

quality of local news coverage of
presidential campaigns. Presidential
candidates target local news people
for interviews because of the
widely held perception that local
reporters will be kinder and gentler
than national reporters. In fact,
many local news outlets, like some
of their national counterparts,
cover presidential speeches with
almost no significant analysis of
issues.

High turnover rates among tele-
vision reporters makes it difficult to
develop expertise in political re-
porting. Stations consequently send
inexperienced reporters to cover
campaign events. The lack of ex-
pert reporting gives candidates a
greater opportunity to dictate the
extent and quality of campaign cov-
erage (Ostroff and Sandell 1989,
114-20).

These problems are compounded
by others, such as the pressure for
large audiences which seems to dic-
tate news stories with compelling
visuals that political stories often
lack. Thus political coverage suf-
fers (Kern and Wicks 1994, 195).

Future presidential campaigns
will see the public receive more of
their information about candidates
from local media outlets. The pub-
lic will expect their local stations to
inform them about the local effects
of national and international politi-
cal and economic events. Without a

better understanding of economics,
international affairs, domestic pol-
icy, and other public policy issues,
local reporters will find it increas-
ingly difficult to explain the posi-
tions of candidates for elective of-
fice on important public policy
issues. No amount of on-the-job
training can substitute for knowl-
edge of world affairs.

The Education of
Communication Majors:
A Proposal

Although many graduates of
communication and journalism
schools still seek employment with
newspapers and magazines, many
more seek employment in televi-
sion and radio, especially as on-air
reporters or news anchors.

The larger the market, the more
likely the station will permit report-
ers to develop a specialization.
Many stations, for example, have
reporters assigned to deal with
criminal justice and legal issues,
health issues, consumer affairs, fi-
nancial matters, education, and cul-
tural events. Despite the growing
trend towards specialization in lo-
cal broadcasting, few communica-
tion programs require majors to
specialize in substantive areas.

The typical mass communication
major takes a core set of courses
dealing with the role of mass com-
munications in society and concen-
tration in fields such as journalism,
electronic media production, or
corporate media. Common courses
include electronic news writing,
television production, news editing,
and feature writing. Mass commu-
nication departments spend a great
deal of time making sure that grad-
uates have the technical compe-
tence to report and produce news
stories. Many mass communication
departments encourage students to
take a wide range of courses out-
side their departments.

Print and broadcast journalists,
historically, developed substantive
public policy expertise through on-
the-job training. Newspapers re-
porters learned about the criminal
justice system by covering the
courthouse and hanging around the

police station. Television reporters
learned about education by report-
ing on school board meetings.

Until fairly recently, inexperi-
enced print or broadcast journalists
started their careers with small
newspapers or magazines and then
moved up to larger publications or
into larger radio and television me-
dia markets. Going from local mar-
kets to a national network has been
the dream for many broadcast jour-
nalists.

The tremendous growth in the
profitability of local broadcast news
operations has provided local
broadcast stations with the ability
to pay higher salaries to recruit and
retain personnel. The reduction in
the size and influence of network
news has reduced the number of
positions for ambitious broadcast
journalists. Local stations, more
important, have found a market for
their news stories beyond their
broadcast area.

A November 1989 Time Maga-
zine article chronicled the revolu-
tion in local news operations. Be-
sides reporting upon the growing
profitability of local news opera-
tions, the article discussed that 220
broadcast stations formed a part-
nership with Cable News Network
to provide stories to the local sta-
tions, which in turn provided sto-
ries to the network (Castro 1989,
72-73).

The rapidly increasing profes-
sionalism of local broadcast news
operations, consequently, provides
strong support for requiring mass
communication graduates to de-
velop substantive areas of expertise
before completing their undergradu-
ate education. This is particularly
true with respect to providing the
mass communication major with
the opportunity to develop a spe-
cialization in political affairs.

Public Affairs Related Courses
and Communication Majors

A review of the curriculum re-
quirements of the top U.S. commu-
nication programs as listed in the
1989 Gourman Report: A Rating of
Undergraduate Programs in Ameri-
can and International Universities
reveals that few require majors to
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TABLE 1
Public Policy Related Requirements in Selected Communication Programs

Sampling of top US undergrad programs in
Institution

U. Washington
Ohio State U.
U. Penn/Annenberg

U. Minn., Minneap.
U. Wise, Madison

Mich. St. U.

Purdue U.

Syracuse U.
U. So. Cal.

U. Iowa

Northwestern U.

U. Texas

Stanford U.
Florida St. U.

U. Mich., Ann Arbor

U. Mass, Amherst

SUNY, Buffalo
U. Kansas, and

U. Missouri,
Columbia

Course Name

The Press and Politics
Rhetoric of American Issues
Intro to Political Comm/TV

and Politics in US
Argumentation and Public

Advocacy
Pol and Ritual in the Media
Mass Media and Pol
See appendix
Topics in Gov't and Mass

Media
Political Comm.
See appendix
Comm. Campaign Analysis
Public Policy in Telecomm.
Controversy in Am. Society
Specialized Reporting
Social Responsibility of the

News Media
Pursuasion in Society
Comm and Contemp Culture
Rhetoric and Pol
Studies in Political Comm
Comm and American

Democracy
Intro to US Gov't
US Gov't Policy
Rprting Urban News
Political Comm.
See appendix
Pol Comm and Campaigning
Public Affairs Reporting
Politics and Adv. Discourse
Pol and Mass Media"
Comm and Public Opinioji
Public Strategies
Press and Politics
No applied program
Top 20 grad programs, no

undergrad

Mass
Cr

5
4

4
3

3
3
3
4

3
3
3
3
3

Comm
MR

XX

XX

XX

XX
XX

./Comm.
ME P/I EP

XX
XX

XX

XX
XX

XX

XX

XX
XX
XX

XX
XX
XX
XX
XX

XX
XX

XX
XX
XX
XX
XX
XX
XX

Cr=Credits, MR=Major Req., ME=Major Elect., P/I=PSci/Intdsc, EP=PSci-Elect.

take established public affairs or
public policy related courses.

Table One illustrates the public
policy requirements associated with
the top communication departments
in prestigious American universi-
ties. The table depicts the univer-
sity and the public policy courses
associated with its communication
program. The table also indicates
whether that course is a communi-
cation major requirement, a major
elective, an interdisciplinary politi-
cal science course, or an elective
offered by the political science de-
partment. For further information
on these courses please see the ap-
pendix.

The analysis in Table 1 of some

of the top programs in the United
States indicates that students can
graduate from many of these pro-
grams without taking courses de-
signed to provide them with a
working knowledge of substantive
areas of government, economics,
political science, political behavior,
and public policy.

Civic Journalism, Political Affairs,
and the Communication Majors

One can make a persuasive argu-
ment that this situation leaves
many graduates of mass communi-
cation programs unprepared to pro-
duce well-informed stories or re-
ports on public policy issues. Even

if technically competent to report
on political affairs, the lack of sub-
stantive knowledge on the day-to-
day workings of government makes
it difficult for many print and elec-
tronic journalists to provide the
public with an understandable ex-
planation for the behavior of politi-
cal institutions and public officials.
Print and broadcast journalists have
become increasingly dependent
upon "experts" for color commen-
tary. Journalists, however, often do
not have the training to distinguish
between informed and uninformed
experts.

To the anguish of newspapers
and broadcast outlets, the public
seems to be growing tired of jour-
nalists who simply show a video
tape of the latest murder or report
the latest decline in test scores.
Increasingly alienated from their
appointed and elected officials, the
public now expects the media to
become directly involved in helping
to develop solutions for problems.

The National Civic Review pub-
lished an article entitled, "The
Dawn of Public Journalism" by Ed
Fouhy, executive director of the
Pew Center for Civic Journalism in
Washington, D.C. The article de-
scribes the rise of public or civic
journalism (Fouhy 1994, 259),
which requires journalists to enter
into a direct dialogue with their
readers and listeners.

Civic journalism, according to
Fouhy, "is about the whole range
of issues that make up the public
agenda of a community. It broad-
ens a newspaper's focus from one
dominated by political and govern-
mental news to include more issues
of interest to citizens who are nei-
ther members of the policy-making
elite nor part of the political cogno-
scenti." The National Journal, dur-
ing the summer of 1994, reported
on the nationwide spread of civic
journalism (Pierce 1994, 1,585).

Defenders of public journalism
emphasize the obligation of journal-
ists to provide the public with in-
formation vital to an informed de-
bate of the issues. "It provides the
information people need to engage
in informed discussion of the items
on that agenda," states Fouhy, "as
well as to facilitate public deci-
sions, even if journalists must cre-
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ate the public space where those
decisions are discussed" (Fouhy,
261-62).

Public journalism, within the
journalistic community, has come
under severe criticism (Stein 1995,
18). The most vocal critics argue
that civic journalism gives the pub-
lic too great a say in deciding what
stories a newspaper or television
station covers (Case 1994, 14).
Journalists have an ethical respon-
sibility to report the news and,
from this perspective, cross the line
when they become directly in-
volved in trying to set political
agendas. The fact remains, whether
one supports or opposes the public
journalism major, that graduates of
mass communication programs of-
ten enter their chosen profession
ill-equipped to provide the public
with an accurate understanding of
the complexities of public policy
problems.

The Political Communication
Concentration: An Example

The Department of Political Sci-
ence and the Department of Human
Communications at James Madison
University, during the 1994-95 aca-
demic year, established an interdis-
ciplinary political communication
minor to provide students with con-
ceptual applied knowledge in the
fields of public and private interest
groups and political campaigns.
The program is designed for those
students wishing to supplement
their major programs with an em-
phasis upon communication skills
specifically relevant to participation
in political environments.

The core curriculum of the minor
includes United States Govern-
ment, Introduction to the Theories
of Communication, State and Local
Government or Urban Politics, Me-
dia and Politics, and an internship.

The minor also requires students
to select one or two tracks. The
Interest Group Track includes In-
terest Groups and Public Policy,
and Communication and Social
Movements. The Political Cam-
paign Track includes American Po-
litical Campaigning and Political
Communication II.

Conclusion

Many critics of our political sys-
tem argue that, unless we do a bet-
ter job educating the electorate,
politicians will continue to evade
dealing with difficult issues. Candi-
dates will continue to base their
campaigns on convincing voters
that their opponents are unqualified
to hold public office instead of ex-
plaining how they plan to address
the concerns of the voters.

Colleges and universities that
educate individuals to assume re-
sponsible positions in print and
broadcast journalism have a re-
sponsibility to help students under-
stand the nation's political institu-
tions. If their graduates enter print
and broadcast journalism without
an understanding of the foundations
of our political institutions, the me-
dia will lack the ability to improve
their coverage of political affairs.

Appendix
The following details were extracted from

information provided by each of the respec-
tive universities as of November 1993.
Most, if not all, schools listed have college
or major requirements that require a mini-
mum number of credits to be selected from
the areas within social sciences, but there is
little or no specificity as to which courses to
select. Listed here are undergraduate elec-
tive or required courses by the various uni-
versity communication departments along
with any electives or requirements recog-
nized by the department that are offered by
the Political Science Department.

In brief, the following is a list of electives
and requirements dealing with government
and political science from Communication
Departments that offer degrees likely to be
pursued by students interested in reporting
or journalism careers. We have not concen-
trated upon the "how to" types of science/
government courses. Please note that social
science electives usually must be met in or-
der to be admitted into a major. The follow-
ing are major requirements and electives. It
is possible that a student has been exposed
to political science/government type courses
without the formal encouragement of the
individual Communication Departments.

The University of Washington offers a
five-credit course entitled The Press and
Politics. This course is not required but it is
offered by the Communication Department
on an elective basis. There are no political
science type course requirements with the
exception of this one elective within the de-
partment and any others from the Political
Science Department as electives counting
towards 35 credits required in the social sci-
ence area.

Ohio State University offers a four-credit
course entitled, Rhetoric of American Issues
and a five-credit graduate course (open to
undergraduates) entitled, Issues and Images
in Political Communication. These two
courses, offered by the Communication De-
partment, are considered electives within
the major.

The University of Pennsylvania Annen-
berg School of Communication offers sev-
eral thematic clusters allowing students to
select three courses from one department in
one cluster and three courses from across
departments in a second cluster. Three of
the eight clusters recognize political science
courses. These clusters are Communications
and Politics, Communication Policy, and
Communications in Society. Students must
also choose two core courses from a list of
four which includes a course entitled, Intro-
duction to Political Communication/Televi-
sion and Politics in the United States. This
course can be considered an elective or a
requirement. Additional courses offered as
electives are Argumentation and Public Ad-
vocacy and a one-time interdisciplinary
course entitled, Politics and Ritual in the
Media.

The University of Minnesota, Minneapolis
offers one elective "enrichment" type
course entitled, Mass Media and Politics.

The University of Wisconsin, Madison
requires students to take one course from
each of three different departments (out of a
list of eight Social Science Departments in-
cluding political science). Students must se-
lect at least one course from either econom-
ics or political science. If students select a
political science course instead of economics
then they may select from a list of six politi-
cal science department offerings. Another
course requirement is that students must
choose one course from the Mass Communi-
cation Institutions cluster, which contains
three departmental courses including Topics
in Government and Mass Media. Additional
electives accepted by the department in-
clude a political science course entitled,
Political Communication.

Michigan State University requires stu-
dents to complete a six-course cognate
(18-24 credits) in the behavioral and social
sciences. Students must choose three of the
four departments. One of these departments
is political science, which offers 14 approved
courses. The communications department
offers one elective, a four-credit course enti-
tled, Communication Campaign Analysis.
The department also recognizes an external
cognate known as Emphasis in Prelaw and
Professional School. This emphasis includes
three political science courses to select
among a list of 13, but this is not a Commu-
nication Department cognate but rather
more of an optional concentration.

Purdue University offers a three-credit
course entitled, Public Policy in Telecommu-
nications, which is one of five courses in a
required block where at least one course
from each of the two blocks must be se-
lected for a total of three courses. Other de-
partmental electives are Controversy in
American Society and a graduate-level
course (open to undergraduates with con-
sent) entitled, Communication in Politics.
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Syracuse University/S.I. Newhouse
School of Public Communication requires
students to take any two departmental elec-
tives, which may include Advanced Report-
ing or Specialized Reporting where the
"hows" of public affairs reporting are cov-
ered. This does not appear to be a strict
course on public affairs.

The Communication Department at the
University of California offered no political
science electives or requirements that were
evident other than possibly a course enti-
tled, Social Responsibility of the News
Media.

The University of Iowa offers departmen-
tal electives of Persuasion in Society, Com-
munication and Contemporary Culture,
Rhetoric and Politics, The Rhetoric of Self-
Justification, and Studies in Political Com-
munication. These courses all have some
sort of political focus.

Northwestern University requires students
to take one or more courses in the areas of
economics, history, literature, math/science,
and political science or economics. There is
also an elective six-course concentration in
one of these areas. In addition, the program
requires the student to choose three courses
from an approved list of 14 which includes
one political science related course entitled,
Communication and American Democracy.

The University of Texas requires 15 total
credits in social sciences for graduation but
this may, in all likelihood be a college re-
quirement. The core required courses in-
clude six credits of government type courses.
In addition a core course entitled, Reporting
Urban News, is required. This course ap-
pears to be about a reporter's hands-on
learning experience concerning how journal-
ists work in a universe surrounded by
and often guided by scores of government
agencies.

Stanford University requires students to
select a minimum of three courses from a
list of eight which includes a four-credit
course entitled, Political Communication.

Florida State University offers degrees in
Media Performance and Media Communica-
tion. Each major requires a minor or a 15-
hour interdisciplinary concentration in one
field to be selected from journalism, meteo-
rology, theater, English, political science,
business, psychology, sociology, govern-
ment, education, etc. Media Communication
majors are required to select a minimum of
nine hours, maximum of 15 from a list of
seven courses. Three courses are already
selected for students out of the list while the
other four courses can be avoided. One of
the courses is entitled, Political Communi-
cation and Campaigning.

The University of Michigan, Ann Arbor
offers three-credit departmental electives
entitled, Public Affairs Reporting, Politics
and Advertising Discourse, and Mass Media
and Communication and Public Opinion.

The University of Massachusetts, Am-
herst offers electives entitled, Public Strate-

gies and Press and Politics. It also offers a
15-credit minor or concentration with the
three most popular being (in order of popu-
larity) English, history and political science.

S.U.N.Y. at Buffalo has no applied pro-
gram, only one journalist/broadcast type
course.

Kansas University has a top 20 communi-
cation graduate program but no undergradu-
ate program.

The University of Missouri, Columbia has
a top 20 communication graduate program
but no undergraduate program.
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