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A30 *American Psychological Association

Cover II, Cover IV *Bedford St. Martin’s / Macmillan Learning

A2–A4 *Bloomsbury

A36 *Bucknell University Press

A17, A27 University of California Press

A5 *Cambridge University Press

A14–A15 *University of Chicago Press

A34 *University of Delaware Press

A10–A13 *Duke University Press

A36 EMC Imprint (University of California, Santa Barbara)

A33 *Fordham University Press

A32 *Fulbright Scholar Program

A18 Harvard University Press

A23 Historic New Orleans Collection

A31 James Baldwin Review

A24 *Johns Hopkins University Press

A25 Library of America

A6–A7 *University of Minnesota Press

A46 MLA Convention Program

A38–A45 *MLA Publications

A34 *University of New Mexico Press

A21, A37 *University of North Carolina Press

A35 University of Oklahoma Press

A26 *Penguin Random House Education

A29 *Princeton University Press

A35 *Rutgers University Press

A20 *SEL (Studies in English Literature; published for Rice University by
Johns Hopkins University Press)

A8–A9 *Stanford University Press

A28 *SUNY Press

A37 Temple University Press

A16 *Two Lines Press

A46 UCLA Library

A19 University of Wisconsin Press Journals

Cover III *W. W. Norton and Company

A22 *Yale University Press

*Advertisers who are exhibiting at the MLA convention. Please see page 579 for the full
list of exhibitors.
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