Business History
Review

WILSON’S NEW PLATFORM OUGHT TO BE
A GOOD ONE.

[{From the Des Moines Register and Leader.]

https://doi.org/10.101 6805000727Q6 Published online by Cambridge UniversiﬁPresg
&%  Published by the Harvard Business School


https://doi.org/10.1017/S0007680500072706

Cover: “G.O.P Seasoned Planks for Party Platforms”

Woodrow Wilson’s announcement in 1916 that he
would create a Tariff Commission brought him poplar
support and favorable press coverage, but angered
Republicans who accused him of stealing their
campaign planks. In an article beginning on page 1,
Karen Schnietz describes the political motives
underlying the formation of the Commission.
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The Editorial Advisory Board of the Business History Review annually awards
two prizes to the authors of articles appearing in its pages. The first, consist-
ing of a scroll and cash prize of $300, is presented to the author of the best
article published in the volume. The second, a cash award of $150 and a
scroll, is presented to the author of the best article written by a graduate stu-
dent or recent Ph.D. who has not yet published a book in the field of busi-
ness history. The awards are made possible through the generosity and sup-
port of the Newcomen Society of the United States.
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